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III SEMESTER 

CP 301: ENTREPRENEURSHIP 

 

Objective: The objective of this course is to expose the students to the subject of 

entrepreneurship and small business management, so as to prepare them to establish and a new 
enterprise and effectively manage the same. 

 

Unit – I: Entrepreneurship: Importance, Characteristics and Qualities of 
Entrepreneurship; Entrepreneurial; Role of Entrepreneurship, Ethics and Social Responsibilities. 

 

Unit – II: Role of Government; Role of IDBI, NIESBUD, SISI, DIC Financial 
Institutions Commercial Banks, Entrepreneurial Development Institutes, Universities and other 
Educational Institutions Offering Entrepreneurial Development Programme. 

 

Unit – III: Training: Designing Appropriate Training Programme to Inculcate 
Entrepreneurial Spirit, Training for New and Existing Entrepreneurs, Feedback and Performance 
of Trainees. 

 
Unit – IV: Women Entrepreneurship – Role & Importance, Profile Women Entrepreneur, 

Problems of Women Entrepreneurs, Women Entrepreneurship Development in India. 

 
Unit – V: Creativity and Entrepreneurship Sources and Methods of Ideas Planning and 

Development of Programmes E-Business Ventures; New Venture Management. 

 

(Case Studies are Compulsory) 

 
Suggested Books: 

1. NVR Naidu and T.Krishna Rao, Management and Entrepreneurship, IK Int Pub House, New Delhi 
2. S Anil Kumar, Small Business and Entrepreneurship, IK Int Pub House, New Delhi 
3. Balraj Singh, Entrepreneurship Development, Wisdom, Delhi 

4. Timmons and Spinelli, New Venture Creation:Entrepreneurship for 21
st 

Century, TMH, ND 

5. Tabarrok – Entrepreneurial Economics, Oxford University Press. 

6. C.V. Bakshi, Entrepreneurship Development, Excel Publications. 

7. Jain, Hand Book of Entrepreneurs, Oxford University Press. 

8. Vasant Desai, Small Business in Entrepreneurship, Himalaya Publishing House. 
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CP 302 VUCA Management 

 
UNIT I: Introduction to Volatility, Uncertainty, Complexity, Ambiguity (VUCA) – 

Significance – Challenges in Business - digitalization, globalization, and social 

inclusion. 

 

UNIT II: Sensitive Analysis – Capital Expenditure decisions under risk & 

Uncertainty – Introduction to Financial Derivatives – Turnaround Strategies 

(theory only). 

 

UNIT III: Merger Strategies, Acquisitions/Takeovers, Joint Ventures, Strategic 

Alliances (theory only) restructuring - challenge of business sustainability. 

 

UNIT IV: Crisis Management – Types, Strategies, Talent Management- triple bottom line 

approach. (People – social bottom line; Planet – ecological bottom line, Profit – 

economic bottom line). 

UNIT V: Issues of VUCA in Product Management – Pricing, Promotion – 

Distribution, Strategic Leadership – Developing core competencies. 
 

 

Books: 
1. The VUCA Company, Suhayl Abidi, Manoj Joshi, JAICO Publishing company, Jaipur 

2. Strategic Planning, Formulation of Corporate Strategy – V S Ramaswamy & S Namakumari, Macmillan 

India Ltd, 

3. Financial Management – I.M.Pandey, Vikas Publications. 

4. Financial Management – Khan & Jain - Tata Mc Graw Hill. 

5. Business Policy & Strategic Management – Azar Kazmi –Tata Mc Graw Hill. 
6. Strategic Management – Francis Cherunilam – Himalaya Publishing House. 

7. Strategic Management – P.Subba Rao, Himalaya Publishing House. 

8. Crisis Management, Plannnin for the inevitable, Steven Fink, Iuniverse Publication. 

9. Crisis Management – Jonathan Bernstein, Tata Mc Graw Hill. 

10. Managing Talent – Marion Devine & Michel Syrett, The Economist Publication. 

11. Strategic Talent Development – Janice Caplan. 

https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Suhayl%2BAbidi%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Manoj%2BJoshi%22
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CP 303: CORPORATE LEGAL FRAMEWORK 

 

Objective: to assist the students in understanding Corporate laws affecting the operations 
of a business enterprise. 

 

UNIT-- I: Significance of Business Laws—Indian Contract Act, 1872: Meaning and 
classification of contracts—Essential of a valid contract—Performance of a 
Discharge of contract—Remidies for breach of contract. 

 

contract-- 

 

UNIT-II: The Sale of Goods Act, 1930: Meaning and Essentials of contract of sale— 
Sale and Agreement to sell—Conditions and Warranties—Transfer of 
Performance of a contract of sale—Unpaid seller. 

 

property-- 

 

UNIT-III: The Indian Partnership Act, 1932: Meaning and Essentials of partnership-- 
Registration of partnership—Kinds of partners—Rights and Liabilities 
of Partners—Relations partners to third parties—Dissolution. 

 

UNIT-IV: The Consumer Protection Act, 1986: Meaning of Consumer, Service, Goods, 

Deficiency, Defect, Unfair Trade Practices—Rights of Consumers—Machinery for 
redressal of Grievances—Remedies available to injured consumers 

 
UNIT-V: The Companies Act, 2013: Nature and Registration—Kinds of Companies— 

Memorandum of Association—Article of Association—Kinds of Shares—Powers and 
duties of Directors—winding up. 

 

………… 

 

SUGGESTED BOOKS: 

** N.D.Kapoor—Commercial Law—Sultan chand publishers, New Delhi. 

 

** S N Maheswaru & Suneed Maheswari—Commercial Laws—Mayoor . 

Paper Backs—NOIDA 

 

** Tulisian P.C.—Business Laws—Tata Mc Graswhill Publishing house— 

. New Delhi 

 

** Kucchal—Business Law—Vikas Publishing House, New Delhi. 

 

** Avatar Singh—Mercantile Law--EBC—New Delhi. 
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SPECIALIZATION PAPERS 
FINANCIAL MANAGEMENT 

FM 304: FINANCIAL MARKETS AND SERVICES 

 

Objective: to enlighten the students with the Concepts and Practical dynamics of Financial 
Markets and Financial Services 

 

UNIT – I : Structure of Financial System – role of Financial System in Economic Development – 
Financial Markets and Financial Instruments – Capital Markets – Money Markets – Primary 

Market Operations – Role of SEBI – Secondary Market Operations – Regulation – Functions of 

Stock Exchanges – Listing – Formalities – Financial Services Sector Problems and Reforms. 

 

UNIT – II : Financial Services: Concept, Nature and Scope of Financial Services – Regulatory 

Frame Work of Financial Services – Growth of Financial Services in India – Merchant Banking 
– Meaning-Types – Responsibilities of Merchant Bankers – Role of Merchant Bankers in Issue 

Management – Regulation of Merchant Banking in India. Leasing – types of Leases – Evaluation 
of Leasing Option Vs. Borrowing. 

 

UNIT – III : Venture Capital – Growth of Venture Capital in India – Financing Pattern under 
Venture Capital – Legal Aspects and Guidelines for Venture Capital. Factoring, Forfeiting and 
Bill Discounting – Types of Factoring Arrangements – Factoring in the Indian Context. 

 

UNIT – IV : Credit Rating – Meaning, Functions – Debt Rating System of CRISIL, ICRA and 
CARE. Mutual Funds – Concept and Objectives, Functions and Portfolio Classification, 

Organization and Management, Guidelines for Mutual Funds. Working of Public and Private 
Mutual Funds in India. Debt Securitization – Concept and Application – De-mat Services-need 

and Operations-role of NSDL and CSDL. 

 

UNIT – V : Microfinance: Over view of Microfinance, Indian Rural financial system, 
introduction to Microfinance, Microfinance concepts, products, (savings, credit, insurance, 

pension, equity, leasing, hire-purchase service, Microfinance in kind, Micro-remittances, Micro- 

Securitization. Microfinance models: Generic models viz. SHG, Grameen, and Co-operative, 
variants SHG NABARD model, SIDBI model, SGSY model, Grameen Bangladesh model, credit 

unions. Poverty and Need of Microfinance. Gender issues in Microfinance 

 

(Case Studies are Compulsory) 

Suggested Books: 
1. Bhole & Mahakud, Financial Institutions and Market, TMH, New Delhi 

2. V.A.Avadhani, Marketing of Financial Services, Himalayas Publishers, Mumbai 

3. DK Murthy, and Venugopal, Indian Financial System, IK Int Pub House 

4. Anthony Saunders and MM Cornett, Fin Markets & Institutions,TMH, ND 

5. Edminister R.D., Financial Institution, Markets and Management:6. 

7. Punithavathy Pandian, Financial Markets and Services, Vikas, New Delhi 
8. Vasanth Desai, Financial Markets & Financial Services, Himalaya, Mumbai 

9. Meir Khan – Financial Institutions and Markets, Oxford Press. 

10.Madura, Financial Markets & Institutions, Cengage, ND 



5  

FM 305: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT 

 

Objective: to enlighten the students with the Concepts and Practical applications of 
Security Analysis and Portfolio Management 

 

Unit-1: Concept of Investment, Investment Vs Speculation, and Security Investment Vs Non- 

security Forms of Investment-Investment Environment in India. Investment Process - Sources of 
Investment Information, Security Markets – Primary and Secondary – Types of securities in 

Indian Capital Market, Market Indices. Calculation of SENSEX and NIFTY 

 
Unit-II: Return and Risk – Meaning and Measurement of Security Returns. Meaning and Types 
of Security Risks: Systematic Vs Non-systematic Risk. Measurement of Total Risk - Intrinsic 
Value Approach to Valuation of Bonds - Preference Shares and Equity Shares. 

 
Unit-III: Fundamental Analysis – Economy, Industry and Company Analysis, Technical 
Analysis – Concept and Tools and Techniques Analysis – Technical Analysis Vs Fundamental 
Analysis - Efficient Market Hypothesis; Concept and Forms of Market Efficiency. 

 

Unit-IV: Elements of Portfolio Management, Portfolio Models – Markowitz Model, Efficient 
Frontier and Selection of Optimal Portfolio. Sharpe Single Index Model and Capital Asset 
Pricing Model, Arbitrage Pricing Theory. 

 

Unit-V: Performance Evaluation of Portfolios; Sharpe Model – Jensen’s Model for PF 
Evaluation, Evaluation of Mutual Fund. 

(Case Studies are Compulsory) 

 
Suggested Books: 

1. Fisher DE and Jordon RJ, Security Analysis and Portfolio Management,PHI, New Delhi 

2. Ambika Prsasad Dash, Security Analysis and Portfolio Management,IK Int Pub House, New Delhi 

3. Hirt and Block, Fundamentals of Investment Management, TataMcGrawHill, New Delhi 

4. Reily Frank K, Investment Analysis and Portfolio Management,Cengage, New Delhi 

5. Bodie,Kane,Marcus and Mohanty, Investments, TataMcGraw Hill, New Delhi 

6. Peter Lynch, One Up on Wall Street, Simon & Schuster Paperbacks, New York 

7. Sharppe W, Alexander,GJ., & Baily JV., Investments, TMH, New Delhi 

8. Avadhani, VA, SAPM, Himalaya Publishers. 

9. Bhalla, VK Investment Management, S.Chand., New Delhi 

10. Preeti Singh, Investment Management, Himalaya Publishers. 

11. Timothy Vick, How to Pick Stocks like Warren Buffett, TMH, New Delhi
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MARKETING MANAGEMENT (SPECIALIZATION PAPERS) 

 

 

MM 304 – CONSUMER BEHAVIOUR AND CUSTOMER 
RELATIONSHIP MANAGEMENT 

 

Objective: to enlighten the students with the Concepts and Practical applications of Consumer 
Bevaviour and CRM 

 
Unit-I : Introduction to the study of Consumer Behaviour – Consumer and Marketing Strategy – 
Determinants of Consumer Behaviour – Profile of the Indian Consumer. 

 

Unit – II : Perception – Nature – Perception and Marketing Strategy, Motivation – Motivation 
Theories and Marketing Strategy – Personality. 

 

Unit – III : Attitude Measurement and Change – Self Concept and Life Style Marketing, 

Influence of Social and Cultural factors on Consumer Behaviour – Family, Reference groups, 
Cross Cultural Variations in Consumer Behaviour. 

 

Unit – IV : Consumer Decision Process – Problem Recognition – Information Search – 
Evaluation of alternatives and selection – Post Purchase Behaviour – Organizational buyer 
Behaviour – Diffusion of Innovation. 

 

Unit – V : Customer Relationship Management : Facets and Elements of CRF – CRM Process – 
Importance of CRM – Planning and Managing CRM Programme – Concept of Customer Loyalty 
– Customer Value Assessment – Customer Retention Strategies – CRM in services. 

 

(Case Study is compulsory in all Units) 
Suggested Books: 

1. Hawkins, Best, Coney: Consumer Behaviour Building Marketing Strategy, Tata McGraw Hill. 

2. Lindquist & Sirgy, Consumer Behaviour, Cengage, New Delhi 

3. N Gautam & K Jain, Consumer Behaviour, Wisdom, Delhi 

4. Kazmi : Consumer Behaviour, Excel Publishers. 

5. H.Peer Mohammed: Customer Relationship Management, Vikas, ND 

6. Panwar, J.S. Beyond Consumer Marketing, Sage Response Books, New Delhi. 
7. Mukesh Chaturvedi and Abhivan Chaturvedi : Customer Relationship Management An Indian Perspective. Excel Books. 

7. Deon – Buyer Behaviour, Oxford University Press. 

8. Henry Assael: Consumer Behaviour, Willey India, New Delhi. 
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MM 305: SERVICES MARKETING 

 

Objective: to enlighten the students with the Concepts and Practical applications of Services 
Marketing. 

 
Unit – I: Introduction to Services Marketing: Importance and characteristics of Services: Growth 
of Services Sector; Services in the Indian Economy; Services Strategy. 

 
Unit – II: Consumer Behaviour in Services; Market Segmentation and Services Positioning; 
Service Demand Management Designing and Managing Service Product. 

 

Unit – III: Service quality Management: Service Quality Audit – GAP Model of Service Quality 

– Total quality Services Marketing – Service Excellence, Pricing of Services – Pricing Strategies 

Linked to Value Perceptions. 

Unit – IV: Service Distribution – Managing Physical Evidence – Internal Marketing. 

 

Unit – V: External Marketing: Word of Mouth Communication. Interactive Marketing: 
Management of Moments of Truth - Service Deficiencies - consumer Grievance Recovery 
Strategies. 

 

(Case Studies are Compulsory) 

 
Suggested Books: 

1. K.Rama Mohana Rao: Services Marketing, Pearson Education, New Delhi. 
2. Valeri Zeithmal and Mary Jo Bunter: Services Marketing, Tata McGraw Hill, New Delhi. 

3. Apte – Services Marketing, Oxford University Press. 

4. Bhattacharya: Servies Marketing, Excel Publishers. 
5. Christopher Lovelock: Services Marketing, Pearson Education, Delhi. 

6. Ravi Shanker: Services Marketing: Indian Perspectives, Excel Publishers. 

7. Christian Gronrose: Services Management and Marketing, Maxwell Macmillan. 

8. Kenneth E.Clow & David L.Kurtz, Servies Marketing, Wiley India, New Delhi. 

9. S.L.Gupta, Marketing of Services, Wisdom Publication. 
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HUMAN RESOURCE MANAGEMENT (SPECIALIZATION PAPERS) 

 

 

HRM 304: INDUSTRIAL RELATIONS 

 

Objective: to enlighten the students with the Concepts and Practical applications of Industrial 
Relations. 

 
Unit – I: Industrial Relations: Scope and Significance – Causes and Consequences of Industrial 
Disputes – Recent Trends in Industrial Relations 

 
Unit—II : Trade Unions: Trade Union Structure and Movement in India – Changing Role in the 
Context of Liberalisation 

 
Unit – III: Promotion of Harmonious Relations – Machinery for Prevention and Settlement of 
Industrial Disputes – Conciliation – Arbitration and Adjudication – Code of Discipline. 

 
Unit-IV: Grievances and Discipline: Grievances Redressal Machinery – Discipline in Industry _ 
Measures for dealing with Indiscipline. 

 
Unit – V: Collective Bargaining (CB) – CB Practices in India – Participative Management Forms 
and Levels – Schemes of Workers’ Participation in Management in India. 

 

(Case Studies are Compulsory) 

 
Suggested Books: 

1. Venkat Ratnam, C.S. – Industrial Relations, Oxford University Press. 

2. SC Srivathava, Industrial Relations and Labour Laws, Vikas, ND. 

3. M.Arora: Industrial Relations, Excel Publications. 

4. P.R.N.Sinha, Indu Bala Sinha and Seema Priyadarshini Shekar, “Industrial Relations, Trade Unions and 
Labour Legislation”, Pearson Education, New Delhi. 

5. Ramaswamy E.A. – The Strategic Management of Industrial Relations, Oxford University Press. 

6. Cowling and James, The Essence of Personnel Management and Industrial Relations, Prentice Hall of 
India. 

7. Ratna Sen, “Industrial Relations in India”, Macmillan India Ltd. New Delhi. 

8. Michael Armstrong, Employee Reward, Universities Press (India) Ltd. 
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HRM 305: COMPENSATION AND WELFARE MANAGEMENT 

 

Objective: to enlighten the students with the Concepts and Strategies of Compensation and 
Welfare Management. 

 

Unit – I : Employee Compensation – Factors Influencing Compensation Plan and Policies – 
Principles of Wage and Salary Administration – Wage as a Motivator – Methods of Wage 
Fixation – Factors Influencing Wage and Salary Determination. 

 
Unit – II: Job Evaluation – Methods – Performance and Reward Systems – Methods of Wage 
Payment – Incentive Plans – Wage Differentials – Minimum Wages Act, 1948. 

 

Unit – III : Employee Welfare – Concept, Scope and Significance – Welfare Policy and Five 
Year Plans – Role of Employee Welfare Agencies – State, Employers, Trade Unions and 
Voluntary Agencies. 

 
Unit – IV: Employee Welfare Programmes – Statutory and Non-Statutory – Intra Moral, Extra 
Moral – Social Security – Social Assistance and Social Insurance. 

 
Unit – V: Labour Welfare Administration – Plant Level, State and Central Levels – Labour 
Welfare Officer – Role, Status and Functions. 

 

(Case Studies are Compulsory) 

 
Suggested Books: 

1. Barry Gerhart and Sara L. Rynes, Compensation, Sage Response Books. 

2. Thomson, R and Mabey, C. Developing Human Resources, Oxford, Butterworth Heinemann. 

3. Hendorson, Richard I. Compensation Management: Rewording Performance, Englewood Cliffs, Prentice 
Hall of India. 

4. Michael Aqrmstrong, Employee Reward, Universities Press (India) Ltd. 



 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  


